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Rising Media Cost vs 1970

,fizi

—



HES B XS
BHREIKRFHKRT
HEBERA EENMARES

—
-

BRESS

A/

LD KR R R AN

=
’E

=)



Consumers Are Ahead of Marketers

24%
20%
12%
The Marketing Confidence Gap
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Q= % Consumer Time Spent Online

== % Advertising Dollars Spent Online

Source: eMarketer, “"Ad Spending Trends” October 2005, Arbitron/Edison Media Research January 2001-2004, Neo@Ogilvy
Media Analytics
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From the 4P’s
to the 4E’'s



From ...

Product

Place

Price

Promotion

To ...

Experience
Everyplace
Exchange

Evangelism



From PRODUCT
to EXPERIENCE



From PRODUCT to EXPERIENCE
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From PLACE
to EVERYPLACE
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Mission Impossible & A 1788




MM FEITHIMobile Marketing

1. Location based
2. Text identical
3. Competitor’s users targeted
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From PRICE
to EXCHANGE
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LEGO: Customers Help
Create Products

+200% better
sales
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From PROMOTION
to EVANGELISM
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Brand believes
the world would be a
better place if
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“"Dove believes the world would be a
better place if women were allowed
to feel good about themselves”
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Louis Vuitton
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s FTEfR4P

. EXperience - do your Customer Journey

. Everyplace - create an idea that doesn't

start with TV or print

. Exchange - calculate the value of your

Customer

4. Evangelism - bring passion to your brand
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Maybe it's you!
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Thank YOU!



